Marketing Co-ordinator: Volunteer Role Description
Base: Bramcote Old Church Tower Trust/Home based
Role Type: Volunteer (unpaid)
No of roles: One
Commitment: Potentially 3 days a month
Duration: Initially until September 2020
Responsible to: Volunteer Co-ordinator / Community Heritage Officer
Apply to: Alex Lloyd: Volunteer Co-ordinator: volunteersboctt@outlook.com
For an informal chat please contact: Ruth Buttery, Community Heritage Officer, 07896873783 or
email: rmbheritageconsulting@gmail.com
Closing Date: 8th May Interviews: 16th May
Application process: CV and Covering Letter, detailing your suitability for the role.

Purpose
To support Bramcote Old Church Tower Trust in developing and implementing their Marketing
Strategy, overseeing the Marketing Volunteers and Co-ordinating the Marketing Plan.

What’s involved?
We are currently undertaking a HLF project which will see the conservation of Bramcote’s Old Church
Tower, a new on site ‘pod’ which, will have toilet and kitchen facilities, as well as, storage and new
interpretation both outside and inside the Tower. To complement this, we will be hosting various
community events, leading up to the formal opening of the Tower in September 2018.
Our marketing strategy and plan needs to be developed and implemented to promote all these
events prior and post launch, as well as, the site in general. Our aim is to increase our audience and
its diversity.
We are also keen to attend various local events, and therefore, we need the correct promotional
material for these events too.
Finally, we need to build up our distribution list to include individuals, groups, organisations and
other marketing bodies.
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The role responsibilities include:
-

Creating a Marketing Strategy and Plan for Bramcote Old Church Tower Trust, with the
Marketing Sub-group.
Lead on PR and marketing activity for Bramcote Old Church Tower Trust.
Promote the activities and brand of Bramcote Old Church Tower Trust using appropriate
media.
Co-ordinate, alongside an existing volunteer, the development and maintenance of content
across all our digital platforms and print based media.
Co-ordinate, alongside an existing volunteer, the design and artwork for marketing collateral
for both digital and print.
Utilise marketing data, research and visitor feedback to engage with existing and new
audiences.
Co-ordinate meetings of the Marketing Group.

What’s required?


We're looking for a driven individual with experience in marketing and communications.



To excel at this role, you'll be organised, creative and resourceful with a good understanding
of all marketing channels, including digital and public relations.



Above all else, you'll have a strong commitment to creative approaches and a desire to
understand and act on our audience and community needs.



The heritage of Bramcote should be of interest to you and you should have a strong belief in
your ability to be a proactive part of an organisation that aims to have a positive impact.

.
What’s In It For You?

Volunteers will:


Gain important insight into how a heritage organisation works.



Gain important and relevant skills in marketing.



Use your great communication skills.



Build up team working skills, becoming part of a friendly and dedicated team.



Gain experience of managing a marketing team.



Increase knowledge of the local community and environment.



Socialise with lots of interesting people.



Know that you are helping a great cause.
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Personal Specification
Knowledge
Essential




Experience of marketing environment
Understanding Marketing Strategies
Understanding of Social Media

Desirable
•
Understanding of community heritage
•
Knowledge of the local area
Skills
Essential

Written a Marketing Strategy

Develop a Marketing Plan

Social Media Savy – how to build a social media campaign

Website Maintenance

Co-ordinate a Marketing Team
•
Clear and concise communication skills, especially good oral communication skills
•
Good interpersonal skills – to be able to explain marketing in ‘laymen’s’ terms
•
Basic computer skills, such as a familiarity with Microsoft Word and Excel
•
Ability to work on own initiative
Desirable
•
Website designing

Deliver training

Worked with Design Software
Other
Essential
•
Interest in the history of Bramcote and its communities
•
Confidence and reliability
•
Willingness to help others that may not have a marketing background
Desirable
•
Experience of similar work
•
Knowledge or experience of work in the heritage sector
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